
Guerrilla Tactics: Promotional Strategies for the Cash-Strapped Author – 04/28/2012 

 

Charles Fiore Charles@ncwriters.org P. 2 

 

 

 

 

 

 

 

NOTES: ______________________________________________________________________________ 

_____________________________________________________________________________________ 

_____________________________________________________________________________________ 

_____________________________________________________________________________________ 

_____________________________________________________________________________________ 

HEADER: 
• Author’s name / title are clear 
• Design flourishes support book’s themes 
• Menu navigation is clear and easy to find 
• ________________________________ 
• ________________________________ 

 

Allow visitors to 
SUBSCRIBE 

CONTACT easy to find 

FEATURED BOOK: 
• Easy to find 
• Prominent & clear 
• One click to order 

Links to SOCIAL 
MEDIA 

Brief WELCOME 

BLOG: 
• Content updates 

regularly on home 
page 

• Incorporate audio, 
visual, and text 

• Enable comments 
• Enable sharing 
• _____________ 
• _____________ 

ARCHIVES 


